
Cotton Textile Industry: Weaving
Through Trends, Challenges and
Opportunities

The textile industry, a cornerstone of human civilization, has

been intricately woven into the fabric of India’s history for

millennia. From the delicate handloom creations of the past

to the high-tech mills of today, India’s textile sector continues

to be a powerhouse in the global textile market.

Rooted in Tradition: A Legacy of Cotton

India’s cotton textile industry (cotton textile industry in the

world) boasts a rich heritage. For over 3,000 years, India held

a monopoly on cotton textile manufacturing, a testament to



the skill and innovation of its artisans. Today, India remains

the world’s largest producer of cotton, with nearly 23% of

global cotton production and 38% of the area dedicated to

cotton cultivation. Maharashtra, Gujarat, Andhra Pradesh,

and Telangana are the major players in this cotton cultivation

game.

Textile Market Size and Growth

The Textile industry market size of the entire Indian textile

industry was estimated at a whopping $165 billion. This

signifies a substantial growth from $150 billion in previous

year. The domestic market itself contributes around $125

billion, showcasing the strong demand within the country.

Exports add another $40 billion to the industry’s revenue,

highlighting India’s position as a global textiles leader.

The textile companies in India are expected to witness

further expansion in the coming years. Industry experts

predict a growth rate of approximately 10% CAGR

(Compound Annual Growth Rate), which would push the

market size to a staggering $350 billion by 2030. This

growth is fueled by various factors, including:

● Rising global demand for textiles

● Increasing disposable income within India

● A skilled workforce in the textile sector



● Government initiatives promoting modernization and

skill development

Textile Market Trends and Analysis

The Cotton textile industry in India is experiencing several

key apparel and textile industry market analysis that will

shape its future:

● Shifting Consumer Preferences: Consumers are

increasingly demanding sustainable and

ethically-sourced clothing (estimated at $2.5 trillion

market size globally). This presents an opportunity for

Indian textile companies to focus on organic cotton

production (which is witnessing a 10% CAGR) and fair

labor practices.

● Technological Advancements: The adoption of

automation and robotics in textile manufacturing is

improving efficiency and productivity. Additionally,

advancements in areas like bio-finishing and digital

printing are creating new possibilities for design and

innovation.

● Growing Importance of E-commerce: Online sales of

apparel and textiles are rapidly increasing in India.

E-commerce sales in India are expected to reach $350



billion by 2030, and the textile sector needs to adapt with

omnichannel marketing strategies for textile companies.

● Rise of Technical Textiles: Technical textiles, used for

industrial purposes, are a growing segment of the

market, valued at $262 billion globally in 2023. This

offers diversification opportunities for the Indian textile

industry.

Textile Market Segmentation

The Apparel and Textile Market Segmentation can be

segmented based on various factors, including:

● Product:

○ Cotton Yarn: A major segment with a global trade

value of 13.73 billion USD in 2017.

○ Cotton Fabrics: Used for apparel and other

applications.

○ Cotton Made-Ups: Finished textile products like

bedsheets, towels, etc.

○ Technical Textiles: Industrial textiles for diverse

uses. This segment is witnessing significant

growth, valued at $262 billion globally in 2023.

● End-Use:

○ Apparel: Cotton apparel dominates Indian textile

export, accounting for 74% of the total.



○ Home Textiles: Includes bedsheets, towels,

curtains, etc.

○ Industrial Textiles: Used in various industries like

automobiles, healthcare, and construction.

● Consumer Base:

○ Domestic Market: Valued at $125 billion in 2022,

driven by a growing population and rising

disposable income.

○ Export Market: Valued at $40 billion in 2022, with

the US, Bangladesh, China, and Vietnam as key

destinations.

Read More- Hosiery Market Trends: Growth, Innovation

and the Future Outlook

Major Players in the Indian Cotton Textile Industry

The Indian cotton textile industry boasts a diverse range of

players, from established conglomerates to agile challenger

brands. Here’s a look at some of the Apparel and Textile

Market major players and their distinctive approaches:

● Arvind Ltd (Revenue: $1.4 billion): A leading textile

and apparel conglomerate known for brands like Flying

Machine, Tommy Hilfiger (through licensing), and

Arrow. They focus on innovation in design,
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sustainability (using organic cotton), and omnichannel

retail strategies.

● Bombay Dyeing and Manufacturing Company Ltd

(Revenue: $0.8 billion): A heritage brand established in

1879, Bombay Dyeing offers a wide range of cotton

fabrics and apparel. They are focusing on brand revival

strategies and leveraging their legacy to cater to the

premium segment.

● The Raymond Ltd (Revenue: $1.2 billion): Renowned

for their brand “The Raymond Shop,” they specialize in

menswear and woolen fabrics. Raymond is embracing

technological advancements in textile manufacturing

and building a strong online presence.

● Vardhman Textiles Ltd (Revenue: $1.1 billion): A

vertically integrated textile company with a presence

across Textile yarn, fabric and garment manufacturing.

Vardhman prioritizes operational efficiency and

cost-competitiveness to cater to the large domestic

market.

● Aditya Birla Fashion and Retail Ltd (Revenue: $5.4

billion): This retail giant owns popular brands like Peter

England, Louis Philippe, and Forever 21 (through

licensing) in India. They excel at understanding

https://www.kenresearch.com/industry-reports/india-hosiery-market


consumer preferences and offer a wide range of trendy

and affordable cotton apparel.

● Siyaram Silk Mills Ltd (Revenue: $0.6 billion):

Specializes in menswear and offers brands like

“Siyaram’s” and “Roughwear.” Siyaram Silk Mills is

focusing on product diversification beyond cotton and

expanding their product portfolio to include linen and

blended fabrics.

● Rajesh Exports Ltd (Revenue: $2.2 billion): A global

leader in cotton yarn and fabric exports. Rajesh Exports

leverages economies of scale and a vertically integrated

supply chain to maintain their competitive edge.

● The कपास (Kapas) Collective: A unique initiative

promoting sustainable and ethical cotton farming

practices. The Kapas Collective works directly with

farmers and artisans to create high-quality, handloom

cotton textiles.

Government Initiatives:

The Indian government is actively supporting the textile

sector through various initiatives:

● Skill India Mission: This program aims to train and

certify a skilled workforce for the textile industry.



● PLI Scheme (Production Linked Incentive): This

scheme offers incentives to textile companies for

increasing production and exports.

● Textile Parks Scheme: This scheme provides

infrastructure support for setting up textile parks across

India.

By embracing innovation, focusing on sustainability, and

adapting to market trends, the Indian cotton textile industry

can maintain its dominant position in the global textile

market and weave a bright future for itself.

Cotton Textile Market
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Future Outlook, Challenges, and Opportunities in India’s

Cotton Textile Industry

India’s cotton textile industry, steeped in a rich heritage,

continues to be a global powerhouse. The Indian textile

industry is poised for further growth, driven by factors like

increasing global demand for textiles, a skilled workforce, and

government initiatives aimed at modernization and skill

development. The Ministry of Textile’s Cotton Textiles

Export Promotion Council (TEXPROCIL) reported a 26%

growth in cotton textile exports between April-September

2018.

However, the industry also faces challenges. Fluctuations in

cotton yields and prices, competition from other

textile-producing nations, and the need for continuous

technological advancements are some key hurdles. The recent

decline in cotton yarn and cotton made-up exports highlights

this need to adapt and innovate. From the delicate handloom

creations of yore to the high-tech mills of today, the sector

promises a vibrant future. Let’s delve into the market outlook,

challenges, and opportunities that lie ahead.

Textile Market Future Outlook: A Tapestry of Growth

The Indian textile industry boasts a market size of a

staggering $165 billion in 2022, reflecting substantial growth



from $150 billion the previous year. Industry experts predict a

promising trajectory, with a 10% CAGR (Compound Annual

Growth Rate) pushing the market size to a remarkable $350

billion by 2030. This apparel and textile market future

Outlook is fueled by several factors:

● Rising Global Demand: The global textile market is

expected to reach a staggering $1.0 trillion by 2025,

creating a significant demand for Indian textiles.

● Booming Domestic Market: India’s growing population

and rising disposable income (estimated at $125 billion

for the domestic market in 2022) are driving a surge in

domestic demand for textiles.

● Skilled Workforce: India boasts a skilled workforce

exceeding 50 million people in the textile sector, a

significant advantage in the global market.

● Government Support: Initiatives like the Skill India

Mission ($7.6 billion budget allocated in 2023) and the

PLI (Production Linked Incentive) Scheme are

propelling modernization and growth.

Challenges in Textile Market: Threads to Mend

Despite the promising outlook, the industry faces

challenges in apparel and textile market that need to be

addressed:



● Cotton Price Fluctuations: Global cotton prices can be

volatile, impacting profit margins for Indian

manufacturers. India must explore options like futures

trading and promote sustainable cotton farming

practices to mitigate price risks.

● Competition: Countries like Vietnam and Bangladesh

offer lower labor costs, posing a challenge for India’s

price competitiveness. Focusing on automation, skill

development of the workforce (through initiatives like

Skill India Mission), and niche product development can

help India stay competitive.

● Technological Disruption: The textile industry is

undergoing rapid technological advancements like

automation and robotics. Investing in modernization

and upskilling the workforce is crucial for Indian

manufacturers to adapt, improve efficiency, and stay

relevant.

Opportunities in Textile Industry: A Canvas of Innovation

Several key trends present exciting opportunities for the

Indian cotton textile industry:

● Sustainability: Consumers are increasingly demanding

eco-friendly and ethically-sourced clothing (estimated at

$2.5 trillion market size globally). This presents an



opportunity for Indian companies to use organic cotton,

adopt sustainable practices, and create a premium

market segment.

● E-commerce Boom: Online sales of apparel and textiles

are rapidly increasing in India. E-commerce sales in

India are expected to reach $350 billion by 2030. Textile

companies need to adapt with omnichannel marketing

strategies to reach online customers effectively.

● Technical Textiles: Technical textiles, used for

industrial purposes, are a growing segment of the

market (valued at $262 billion globally in 2023). This

offers diversification opportunities for the Indian textile

industry, with potential applications in automobiles,

healthcare, and construction.

A Thriving Textile Manufacturing Industry

The textile manufacturing industry in India is a significant

contributor to the nation’s economy. It employs millions of

people across the value chain, from cotton farming and yarn

production and textile yarn to weaving, dyeing, garment

manufacturing, and retail. Major textile companies in India

cater to both domestic demand and contribute significantly to

the country’s textile exports.

Threads Reaching the World: A Global Market Player



India is the second-largest exporter of textiles in the world,

with the US, Bangladesh, China, and Vietnam being key

export destinations. The cotton textile sector itself accounts

for a major chunk of these exports, with cotton apparel

making up a significant portion (74%) of India’s textile apparel

exports.

Investing in the Future

The Indian government is actively supporting the textile

sector through various schemes. The Scheme for Integrated

Textile Parks (SITP), Market Development Assistance (MDA),

and the Amended Technology Upgradation Fund Scheme

(ATUFS) are some examples of these initiatives. These

schemes focus on promoting skill development in textile

industry in India, modernization of equipment, and market

access for textile companies in India.

Conclusion

The Indian textile industry, with its rich heritage and focus

on innovation, is well-positioned to maintain its dominance

in the global textile market share in India. By leveraging its

skilled workforce, embracing technological advancements,



and capitalizing on government support, the industry can

continue to be a source of growth and prosperity for India.

Read More- Forecasting the Hosiery Market: Challenges,

Trends and Opportunities
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